Job Title: 	Assistant Director of Marketing Interactive Media
Job Type:	Regular Full-time Staff
Location:	Honolulu, HI

Duties:
1. Assist with development, management and implementation of the communication flow for undergraduate students from prospect through enrollment. Ensure the delivery of print and electronic communications utilizing Hobsons EMT product including email, letters, brochures, and dynamic personalized web pages. 
1. Monitor the results of recruitment efforts through measurement and analysis of prospective student activity.  Chart and evaluate open rates, click through rates and overall performance of communication flow conversion  to determine ROI.  Prepare admissions conversion and yield reports.
1. In collaboration with others in Enrollment Management, develop content and messaging for the undergraduate admissions social media campaign; including but not limited to Facebook, Myspace, YouTube and other interactive media. 
1. Assist with development of web-based marketing initiatives including, but not limited to, web advertisement banners and Google AdWords.
1. Measure, report and analyze all interactive marketing activity. Quantify expected results and track performance.
1. Assist in the procurement of university-related photos, video, and other multimedia.  Organize and catalog university digital assets.
1. Identify new opportunities to reach the target market of traditional aged freshman and transfer students.          
1. Candidate must be detail and data driven and must be creative.  Experience in training end users is a plus.  
1. Required software knowledge and technical skills:  Adobe Photoshop, Adobe Illustrator, CRM/CMS administration, HTML, Microsoft Word and Excel
1. Preferred software knowledge and technical skills: Adobe Dreamweaver, Adobe Flash, CSS, Hobsons EMT Connect, and working knowledge of databases
Qualifications: 
Minimum requirements include a Bachelor’s degree in marketing, communication, design, or related field (Master’s degree with emphasis in marketing, communication preferred); two years experience in marketing; proficiency with Adobe Photoshop, Adobe ImageReady, Macromedia Dreamweaver, Macromedia Flash, and Macromedia Director; and excellent interpersonal and communication skills. Three years experience in a higher education setting desired. 

Application Instructions:
Visit http://www.hpu.edu/index.cfm?section=uniquelyhpu11000&contentID=11000&siteID=1 and search for the Assistant Director of Marketing Interactive Media
**Position will remain open until filled.
For questions about the position, please email Ed Devine at edevine@hpu.edu 
Hawai'i Pacific University is an international learning community set in the rich cultural context of Hawai'i. Students from around the world join us for an American education built on a liberal arts foundation. Our innovative undergraduate and graduate programs anticipate the changing needs of the community and prepare our graduates to live, work, and learn as active members of a global society.”
We are proud to be an EEO/AA employer M/F/D/V.
